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Introduction

At the October 2018 European Parliament of Enterprises! (EPE), 69.3% of entrepreneurs replied “No”to the
question “Is the Single Market sufficiently integrated, allowing your company to operate and compete
freely?”. During a previous edition of the EPE in 2014, the percentage was at 84%. While the percentage is
undeniably better, there still is a clear majority of businesses believing that the Single Market is not
sufficiently integrated. The result of the vote is in line with the findings of European Parliament’s studies?
quantifying the potential efficiency gains of policy initiatives aimed at making the Single Market working
better.

EUROCHAMBRES has reached out to the participants of the last edition of the European Parliament of
Enterprises as well as to the members of the Chambers of Commerce and Industry across the EU to ask
them how they perceive the functioning of the Single Market in 2019.

The objective of this survey is to make the bridge between businesses and European policy-makers to help
the latter to identify the right priorities for the next 5 years. As the bigger flagship initiatives are decided upon
at the start of each legislative term, the timing of this survey was not randomly chosen. In light of the ever
increasing demand for evidence-based policy-making, this report replies to this need. The figures in the
report are all from the grass-roots and have been delivered anonymously in order to preserve the integrity
of the data. This report should therefore be considered as a direct message from all 1107 responding
companies to the policy-makers who shape the European business environment with the laws they engineer
in Brussels and which are implemented at national level.

The Chambers of Commerce are more than any other business organisation close to the companies as
they offer them assistance services during their whole life-cycle, from their creation to unfortunately
sometimes their termination. The Chambers therefore are in a privileged position to claim that they are
always at the forefront of what is happening in the European business community. In this report, the
companies’ message to the policy-makers is also the Chambers’ message.

Methodology

EUROCHAMBRES carried out a similar survey in 2015. There were a few changes with regards to the
previous edition. First, the number of suggested obstacles is higher, 16 vs 12. Second, the number of
suggested solutions to the existing obstacles is higher as well, 16 vs 8. Third, in the identification of the
companies, it was asked whether they are selling online. Finally, the companies were also asked this time
what they do in case they believe that their Single Market rights have been infringed. As such, both studies
can be put next to each other, while keeping in mind the caveats mentioned above. We believe that it makes
sense to a certain extent to look back, as the vast majority of suggested obstacles were reintegrated in the

1 The European Parliament of Enterprises is organised every 2 years by EUROCHAMBRES. The last edition took place in
October 2018: https://www.parliament-of-enterprises.eu/

2 The series of the Cost of non-Europe of the European Parliament Research Service provides an oversight of potential gains of
more Single Market: https://www.europarl.europa.eu/thinktank/en/document.html?reference=EPRS_STU(2019)631745
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2019 survey. Where considered useful, a comparison with the 2015 figures was added to the various
chapters and sections.

The guestionnaire for this 2019 edition was available in 14 languages.

The choice has been made to have as much as possible a breakdown of the figures according to the type
of companies that replied. Indeed, the overall number offers a global view of entrepreneurs across Europe,
but service providers can have different issues than producers.

1.Profile of respondents

The survey was carried out between 2 September and 2 October 2019. 1107 entrepreneurs from 27 EU
countries responded to the poll. Due to the presumed imminent exit of the UK at the time of writing of this
report, the country was left out.

A majority of the respondents are service providers, to the tune of 54% . The remaining 46% are producers.

The size of the companies reflect well the constituency of the Chambers across the European Union, with
a majority of 78% of companies that have fewer than 250 employees and can thus be considered according
to this criterion to be a Small or Medium-sized enterprise®.

77% of respondents are already making use of the Single Market and trade across borders within the EU.
9% would like to trade in the Single Market, but due to different reasons, they are not yet making use of the
possibility to do so. 14% has no plans to trade across borders with in the EU.

Somewhat surprisingly, only 30% of the respondents already trade online. This does not imply that the other
70% do not have a presence online or don’t make use of online services.

Type of activity Number of employees

22%

B Producer

mlto9
46% m10to 49
54% B Service provider m 50 to 249
J((Irr;:zi)ng H 250 or more
24%
- AN J

3 The definition of SMEs can be found here: https://ec.europa.eu/growth/smes/business-friendly-environment/sme-definition _en
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4 N/
EU Single Market activity Online sales

B My company does
business in one or
more other EU
countries

14%

9%

B My company does not
do business in any
other EU country, but
would like to

= My company does not
do business in any
other EU country and
has no plans to do so

- AN

77%

M Yes

m No

Comparison with 2015 Study*

Compared with our survey from 2015, there are percentage-wise more producers and large companies with
more than 250 employees that replied. In terms of Single Market activity, a higher percentage already trades

in more than one country in the 2019 survey (77% vs 71%).

42015 EUROCHAMBRES survey on obstacles and solutions to obstacles in the Single Market can be found here:
http://www.eurochambres.eu/content/default.asp?PagelD=1&DocID=7095
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2.Single Market obstacles for businesses
2.1. General overview of all respondents

11 out of the 16 suggested obstacles are considered very significant or significant by the majority of the
entrepreneurs.

1) Highest obstacles®

- Complex administrative procedures (79.5%)

- Different national service rules (71.6%)

- Inaccessibility to information on rules and requirements (69.1%)

- Different national product rules (67.0%)

- Different contractual/legal practices (65.6%)

- Concerns about resolving commercial or administrative disputes, also because of deficits in legal
protection before national or European authorities and courts (60.5%)

- Differing VAT procedures (60.4%)

2) Intermediate obstacles®

- Insufficient legal/financial information about potential business partners in other countries (58.9%)
Problems/uncertainties in posting workers temporarily to another country (58.1%)

- Issues related to payment recovery (57.4%)

Non-VAT related taxation issues (54.2%)

3) Lowest obstacles’

- Discrimination of foreign enterprises by legislation or national authorities (46.8%)

- Difficulties in the recognition of professional qualifications and/or meeting other requirements to
access a regulated profession (42.2%)

- Arbitrary public procurement practices (38.2%)

- Differences in national (online) consumer rights (36.3%)

- Language barriers (35.8%)

Comparison with 2015 figures

The figures of 2019 are generally lower than in 2015, which could suggest a change in the perception of the
businesses about existing obstacles and ease of doing business in the EU. Whereas in 2015, 81% indicated
that “inaccessibility of information on rules and requirements” was a significant factor to them, this
percentage has dropped to 69.1%. The percentage for “complex administrative procedures” dropped as
well, but only from 83% to 79.5%. It remains the biggest obstacle to doing business cross-borders in the
Single Market. While “issues related to payment recovery” was significant at 75% in 2015, this obstacle
dwindled with almost 20 percentage points.

5 More than 60% said the suggested barriers are extremely significant or significant to them
6 Between 50% and 60% said the suggested barriers are extremely significant or significant to them
7 Less than 50% said that the suggested barriers are extremely significant or significant to them
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Ranking of Single Market obstacles (all respondents)

Complex administrative procedures

Different national service rules

Inaccessibility to information on rules and requirements

Different national product rules

Different contractual/legal practices

Concerns about resolving commercial or administrative disputes,
also because of deficits in legal protection before national or...

Differing VAT procedures

Insufficient legal/financial information about potential business
partners in other countries

Problems/uncertainties in posting workers temporarily to
another country

Non-VAT related taxation issues

Discrimination of foreign enterprises by legislation or national
authorities

Difficulties in the recognition of professional qualifications

and/or meeting other requirements to access a regulated...

Arbitrary public procurement practices

Differences in national (online) consumer rights

Language barriers

B Extremely significant Significant

I ses% 143% @k
I 0% 15.6% (2N
BN osox sk B
I 34 109% (SR
. 268% 38.8% - 2s2% B
BN 334% 269% 26
BN 13 254v SN
L 209% | 38.0% - 293%  [iEER
I o 17
Issues related to payment recovery _ 31.9% _
BN 1% soo%  [HSGH
B 26o% sisx  [NEEGAN

2a5%  304%  [NGEEENN
203%  201%  [NSESENN
223%  283% [NSESENNN
233%  a0a%  [EEEEN

m Slightly significant B Insignificant
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2.2. Comparison between service providers and producers

The perceptions of Single Market barriers vary according to the type of business, be it between service
providers and producers, small and big companies, companies trading cross-border and those who don't
and between companies acting online and offline. This section presents the differences between service
providers and producers.

Service providers clearly perceive the Single Market differently than producers. They consistently see higher
barriers than producers barring in three suggested obstacles. They rate “different national service rules” as
the biggest obstacle to trade. The percentage is higher than the producers’ percentage about “different
national product rules” (81,2% vs 69,2%). This puts in perspective the findings of the previous section and
underlines the need to break down figures per category of respondents. Nevertheless, for producers
“different national service rules” remains as well a very important obstacle, and this confirms that in the
current economy businesses are not necessarily easily confined to general categorizations.

The 6 biggest differences between the two categories are to be found in the following obstacles®:

SUGGESTED OBSTACLE SIGNIFICANT OR VERY | SIGNIFICANT DIFFERENCE
SIGNIFICANT (SERVICE | OR VERY | (PERCENTAGE
PROVIDERS) SIGNIFICANT POINTS)
(PRODUCERS)
Different national service rules 81.20% 59.90% 21.30
Differences in national (online) consumer rights 44.70% 26.20% 18.50
Arbitrary public procurement practices 49.30% 33.90% 15.40

Difficulties in the recognition of professional
qualifications and/or meeting other requirements to 44.70% 30.20% 14.50
access aregulated profession

Non-VAT related taxation issues 59.00% 48.10% 10.90

Discrimination of foreign enterprises by legislation or

. o 51.30% 41.40% 9.90
national authorities

8 Addition of the percentages “extremely significant” and “significant”
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Ranking of Single Market obstacles (Service Providers)

Different national service rules NN 38.2% 11.3% HISH

Complex administrative procedures [INININININGINGEN 38.4% 1 12.9% GES

Inaccessibility to information on rules and requirements I 43.9% .~ 18.8% [0

Different contractual/legal practices [N 36.6% 22.2% DR

Different national product rules I 33.1% . 16.8% IISETEN

Differing VAT procedures [N 31.8% - 20.3% |NISISTEN

Concerns about resolving commercial or administrative disputes, also... INNINIINININGG 31.6% - 24.0% A
Insufficient legal/financial information about potential business... [INNNEIEG 34.4% . 26.5%  (SEEE
Non-VAT related taxation issues [N 31.9% . 26.4% ST

Issues related to payment recovery I 27.8% - 27.0% ASEEE

Problems/uncertainties in posting workers temporarily to another... INNIIIINABAAEE 28.6% - 17.2% e
Discrimination of foreign enterprises by legislation or national... |G 29.9% - 28.2%  ZOisvaEN
Difficulties in the recognition of professional qualifications and/or... INEGNG 26.7% . 25.4% | IESETT
Differences in national {online) consumer rights I 25.6%  25.6% RO

Arbitrary public procurement practices | 27.0% - 27.0% PSS

Language barriers [E""23.8% " Es0 ST

M Extremely significant Significant ~ m Slightly significant B Insignificant

Ranking of Single Market obstacles (Producers)

Complex ad ministrative procedures [N 34.1% - 15.9% 6l

Different national product rules [IIIINIGGN 33.7% . 235% TS

Inaccessibility to information on rules and requirements [N 41.9% . 25.2% W%
Different contractualflegal practices [N 41.3% . 28.7% < EIO%

Problems/uncertainties in posting workers temporarily to... I 1S3 s
Different national service rules IIIGNG 26.7% - 20.7% Aol

[A5.7% 1 42.2% . 326% < |oiGE

[21.0% 1 36.7% - 32.2% @ IoEm

Concerns about resolving commercial or administrative disputes,... [INNINILEIBE 35.5%  30.4%  |IBSEE
[C253% 1 30.8% ~ 31.4%  |mzmEEa

Non-VAT related taxation issues [N 31.3% . 36.2% = hsEsE

Discrimination of foreign enterprises by legislation or national... I 2335 EE0ZT s
Difficulties in the recognition of professional qualifications and/or... I "21.9% IESeE% IS
Language barriers [IETT227% 0 INE SIS DSOS

Arbitrary public procurement practices [l 21.0% SIS SR

Differences in national (online) consumer rights I 18.4% IEZiea T

Insufficient legal/financial information about potential business...

Issues related to payment recovery

Differing VAT procedures

m Extremely significant Significant  m Slightly significant  m Insignificant
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2.3. Comparison between small and big businesses

The differences between small and big businesses are not necessarily found in the most obvious obstacles.
In fact, they are quite similar. However, bigger businesses with more than 250 employees worry much more
about “Problems/uncertainties in posting workers temporarily to another country”, which they rank as their
third most significant obstacle with 75.3%. This seems to be an issue, independently from the staff
headcount, companies feel very strongly about when they are actually confronted with it. In the text box
where respondents could freely make comments on any issue regarding the Single Market, it was the most
prominent topic.

When looking at the table below, it is clear that smaller businesses have a greater need for reliable
information (about potential business partners) and do not feel as secure as big companies about payment
recovery. One of the causes could be linked to the fact that SMEs do not have the same amount of resources
to research relevant information and for in-house legal advice.

A further breakdown of the figures can be found in the annex for companies with 1 to 9 employees, 10 to
49 employees and 50 to 249 employees. An interesting figure here is that the only category of businesses
to struggle in majority with “differences in national (online) consumer rights” are microbusinesses with 1 to
9 employees.

The 6 biggest differences between the two categories are to be found in the following obstacles®:

Suggested obstacle SIGNIFICANT OR VERY SIGNIFICANT SIGNIFICANT | DIFFERENCE
(<250 employees) OR VERY (PERCENTAGE
SIGNIFICANT POINTS)
(>250
employees)

Insufficient legal/financial information
about potential business partners in 63.60% 41.40% 22.20
other countries

Problems/uncertainties in posting

workers temporarily to another 53.40% 75.30% 21.90
country

Issues related to payment recovery 61.30% 42.70% 18.60
leferences_ln national (online) 39.50% 23.70% 15.80
consumer rights

Arbitrary public procurement 40.80% 28.00% 12.80

practices

Concerns about resolving commercial
or administrative disputes, also
because of deficits in legal protection 62.40% 53.00% 9.40
before national or European
authorities and courts

® Addition of the percentages “extremely significant” and “significant”
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Ranking of Single Market obstacles (SMEs)

Complex administrative procedures IEEEEESGGNGG_— 37.9% 15.2% GaR;

Different national service rules | IEEEEEEGGG_GR— 34.1% 16.1% IS

Inaccessibility to information on rules and requirements GGG 44.1% - 20.8% OWs%
Different contractual/legal practices T 38.1% - 24.6% OWOR

Different national product rules IEEEEEEGSCEG_—_— 33.2% -~ 19.6% NEEEE

Insufficient legal/financial information about potential... EEEE——— 40.0% ~ 25.5% 1T
Concerns about resolving commercial or administrative... HEEEEEGE_—_—— 32.8% - 25.3% mammm
Issues related to payment recovery IEEEEENGG_— 31.9% - 25.5% =R

Differing VAT procedures IS 31.2% - 24.8% WISISYE

Non-VAT related taxation issues IENEEVS 31.1% . 29.6% @ WIGYSEE

Problems/uncertainties in posting workers temporarily to... IS ""245% " N1810% " T SIEI.
Discrimination of foreign enterprises by legislation or... INEENEE"""27.9% " 302% 0 TR
Difficulties in the recognition of professional qualifications... INEEEENGE—_—T244% 276 % ST
Arbitrary public procurement practices NG 254% T INZE7 % IS

Differences in national (online) consumer rights  IEEEEE2401%N2616% ) IEENSEISIE

Language barriers NN 244% 0 N300 % EGR

W Extremely significant Significant ~ mSlightly significant  m Insignificant

Ranking of Single Market obstacles (> 250 empoyees)

Complex administrative procedures | 31.2% 10.8%4188:
Different national service rules [N 28.8% 13.5% [0S
Problems/uncertainties in posting workers temporarily to another... INIINININIIIIINNNNNNN  21.65%: i65% B

Different national product rules |GG 34.1% - 211% [EISE

Inaccessibility to information on rules and requirements [ 38.8% . 25.4% TEE
Different contractual/legal practices | NN 41.2% - 27.6% |olEE

Differing VAT procedures [ 31.7% - 27.7% A

Non-VAT related taxation issues | NNEGEG 34.0% ~ 358% = [BE=|
Concerns about resolving commercial or administrative disputes,... [INGNGNG 35.3% . 33.0% o
Issues related to payment recovery [ 31.8%

41w =
Discrimination of foreign enterprises by legislation or national... | I 234% ) SES7EZ2 T
Difficulties in the recognition of professional qualifications and/or... I 246%  40.8% S0

. 436% IS

Insufficient legal/financial information about potential business... I 30.5%
Language barriers I 1045 IS0 ST
Arbitrary public procurement practices T 19.9%  IEEEG ST
Differences in national (online) consumer rights [l 15:3% IEZZ2% 0 ST

W Extremely significant Significant ~ m Slightly significant W Insignificant
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2.4. Comparison between companies active in the Single Market and

companies who are not

Most respondents already export to another market in the EU. While 13.9% does not and does not conceive
any plans to enter into another market, there is a category of 8.9% that would like to but does not yet. As
dictated by general economic laws, helping those who aren’t yet active could boost competition and spur
the offer. A higher offer would in turn lead to lower prices for the consumers as well as more choice. This
justifies a more detailed look into the reasons why these businesses who are willing to export are not making

use of the Single Market yet.

Below is a table of all the investigated suggested obstacles. Particularly striking are the very significant
differences between the two categories of respondents. The companies willing to export have a markedly
different view on Single Market and perceive higher obstacles, except for the posting of workers.

SUGGESTED OBSTACLE (16 in total)

SIGNIFICANT OR VERY
SIGNIFICANT (Does not
but wants to)

SIGNIFICANT
OR VERY
SIGNIFICANT
(Sells abroad)

DIFFERENCE

(PERCENTAGE POINTS)

Differences in national (online) consumer

rights 60.50% 30.80% 29.70
Arbitrary public procurement practices 58.30% 34.10% 24.20
Insufflglent Iggal/flnanual |_nf0rmat|on abc_;ut 77 70% 57 00% 20.70
potential business partners in other countries

Language barriers 52.60% 32.00% 20.60
Difficulties in the recognition of professional

qualifications ~ and/or ~ meeting  other o 0

requirements to access a regulated 56.80% 39.40% 17.40
profession

Concerns about resolving commercial or

adml_nlst_ratlve dlsputes_, also becagse of 75 20% 58.20% 17.00
deficits in legal protection before national or

European authorities and courts

Different contractual/legal practices 80.00% 63.50% 16.50
Dls_crlm_lnatlon c_)f foreign _e_nterprlses by 61.10% 45 10% 16.00
legislation or national authorities

Non-VAT related taxation issues 64.90% 52.40% 12.50
Issues related to payment recovery 67.70% 55.30% 12.40
Different national service rules 81.90% 70.40% 11.50
Irréztl:ﬁre;rﬁfrllltlsty to information on rules and 79.40% 68.60% 10.80
Complex administrative procedures 87.80% 79.30% 8.50
Differing VAT procedures 66.30% 60.30% 6.00
Different national product rules 69.10% 68.40% 0.70
Problems/uncertainties in posting workers 54.20% 60.20% 6.00

temporarily to another country

EUROCHAMBRES

DECEMBER 2019
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2.5. Comparison between online and offline sellers

Online sellers, across the board except for one suggested obstacle, see more issues with the Single Market
than purely offline sellers. By far the most conspicuous difference concerns “differences in national (online)
consumer rights”. The other differences are less marked.

For a full overview of the percentages for each category, we refer to the annex.

The 6 biggest differences between the two categories are to be found in the following obstacles:

SUGGESTED OBSTACLE SIGNIFICANT OR VERY SIGNIFICANT SIGNIFICANT | DIFFERENCE
(ONLINE SELLLING) OR VERY (PERCENTAGE
SIGNIFICANT | POINTS)
(OFFLINE
SELLING)
plfferences in national (online) consumer 56.20% 27 50% 28.70
rights
Dls_crlm_matlon of_ foreign enterprises by 53.90% 43.70% 10.20
legislation or national authorities
Differing VAT procedures 65.00% 58.40% 6.60
Language barriers 40.40% 33.90% 6.50
Arbitrary public procurement practices 42.60% 36.20% 6.40
Non-VAT related taxation issues 58.50% 52.20% 6.30

EUROCHAMBRES

DECEMBER 2019

Page 13



Business Survey on Single Market Barriers and Solutions

3. Solutions to obstacles for businesses

While the previous chapter focuses on what is broken in the Single Market, this chapter focuses on how
businesses believe the Single Market can be fixed. In general, the percentages are much higher than in the
previous chapter.

3.1. General overview from all respondents

1) Most helpful solutions?®

- Cutting red tape e.g. extensive reporting, information or documentation obligations (91.2%)

- Better and clearer information on a single EU online portal in different languages concerning all
necessary procedures and formalities to operate in another EU country (86.5%)

- Administrative simplification for trading goods and services in other EU Member States by making
available a maximum number of procedures through an online web portal (85.0%)

- Improved implementation of EU law via more cooperation between Member States and EU
Commission on enforcement (83.0%)

- Take greater account of the impact of new regulations on small and midsized enterprises (82.5%)

- Ensure better legal protection before national and European authorities and courts in case of
breaches of EU rules (81.6%)

- Creation of a single point of contact in the home country, certifying your company’s eligibility to
provide services in your home country, in order to facilitate proof of eligibility in other EU countries
(78.2%)

- Harmonisation of national regulations and standards such as product design and licensing
requirements (77.5%)

- A standardized EU-wide VAT declaration in your native language (77.5%)

- Increased action against national measures that make it more difficult for foreign companies than
domestic ones to establish themselves on their local market (75.0%)

2) Helpful solutions!!

- A single EU-wide repository where you can enter company data and documentation required for
public tender processes in order to avoid multiple requests for the same information (73.5%)

- Harmonisation of national regulations on (online) consumer protection (71.2%)

- Stop requiring Al portable document forms for business trips abroad (70.2%)

3) Moderately helpful solutions?®?
- Easier cross-border access to liberal professions (61.5%)

- Atraining and cooperation mechanism for public authorities (including local ones) to ensure sufficient
knowledge on applicable law (60.8%)
- Creation of an online calculator which helps to calculate the salaries of posted workers (51.2%)

10 More than 75% said the suggested solutions are very useful or useful to them
11 Between 70% and 75% said the suggested solutions are very useful or useful to them
12 Between 50% and 70% said the suggested solutions are very useful or useful to them
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Ranking of proposed solutions (all respondents)

Cutting red tape e.g. extensive reporting, information or
documentation obligations

Better and clearer information on a single EU online portal in

different languages concerning all necessary procedures and...

Administrative simplification for trading goods and services in
other EU Member States by making available a maximum...

Improved implementation of EU law via more cooperation
between Member States and EU Commission on enforcement

Take greater account of the impact of new regulations on small
and midsized enterprises

Ensure better legal protection before national and European
authorities and courts in case of breaches of EU rules

Creation of a single point of contact in the home country,

certifying your company’s eligibility to provide services in your...

Harmonisation of national regulations and standards such as
product design and licensing requirements

A standardized EU-wide VAT declaration in your native language

Increased action against national measures that make it more

difficult for foreign companies than domestic ones to establish...

A single EU-wide repository where you can enter company data

and documentation required for public tender processes in order...

Harmonisation of national regulations on (online) consumer
protection

Stop requiring Al portable document forms for business trips
abroad

Easier cross-border access to liberal professions

A training and cooperation mechanism for public authorities
(including local ones) to ensure sufficient knowledge on...

Creation of an online calculator which helps to calculate the
salaries of posted workers

M Extremely helpful

EUROCHAMBRES

m Helpful

m Slightly helpful ~ ® Unhelpful
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3.2. Comparison between service providers and producers

Overall, both service providers and producers have a relatively similar view on how to fix the gaps in the
Single Market, with high approval levels for the 16 proposed solutions. For 10 out of the 16 suggested
solutions, the service providers gave higher approval ratings. In terms of ranking of the suggestions, the
outcomes are comparable.

As better access for liberal professions is more related to service providers, the difference between the two
categories of respondents is self-explanatory. The higher services providers’ approval rate for more
“Harmonisation of national regulations on (online) consumer protection” is also logical, as we know that
Single market for goods is more harmonised and integrated. Despite that only 44.7% of them indicated
differences in national consumer rights as significant, a much higher percentage of 74.9% would be
favourable towards more harmonisation in the matter.

Both categories consider that more attention should be paid to taking into account the specificities of small
and midsized companies. For service providers, this is even the fourth most important solution to tackling
obstacles.

The biggest differences between the two categories are shown below:

SUGGESTED SOLUTION USEFUL OR VERY | USEFUL OR | DIFFERENCE
USEFUL (SERVICE | VERY USEFUL | (PERCENTAGE
PROVIDERS) (Producers) POINTS)

Easier cross-border access to liberal professions 67.70% 54.30% 13.40

Harmonisation of national regulations on (online)

0 0
consumer protection 74.90% 66.60% 830

Harmonisation of national regulations and
standards such as product design and licensing 74.50% 80.80% 6.30
requirements

A training and cooperation mechanism for public
authorities (including local ones) to ensure 63.40% 57.60% 5.80
sufficient knowledge on applicable law

Take greater account of the impact of new

4 S - 85.10% 79.50% 5.60
regulations on small and midsized enterprises
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3.3. Comparison between small and big businesses

The 5 major differences are depicted in the table below. Unsurprisingly, SMEs ranked “Take greater account
of the impact of new regulations on small and midsized enterprises” as their second most important solution
to obstacles with a rate of 86.4%. Big companies rank the solution “Stop requiring Al portable document
forms for business trips abroad” as their fifth most important solution, and figures suggest that they struggle
much more than smaller companies with the current state of affairs with regards to the requirement to deliver
this administrative document.

SUGGESTED SOLUTION USEFUL OR VERY | USEFUL DIFFERENCE
USEFUL (SMEs) OR VERY | (PERCENTAGE
USEFUL POINTS)
(>250
employees)
Take greater account of the impact of new
regulations on small and midsized 86.40% 67.10% 19.30
enterprises
Stop requiring Al portable document
. ) 67.20% 81.00% 13.80
forms for business trips abroad
A single EU-wide repository where you
can enter company data and
) ) ] 72.00% 79.00% 7.00
documentation required for public tender
processes in order to avoid multiple
requests for the same information
A training and cooperation mechanism
for public authorities (including local
o 62.10% 56.00% 6.10
ones) to ensure sufficient knowledge on
applicable law
Harmonisation of national regulations
) ] 72.30% 66.80% 5.50
on (online) consumer protection
3.4. Comparison between companies active in the Single Market and

companies who are not

In line with the results in the previous section on obstacles, the companies not active yet in the Single Market
but willing to have a generally more positive view in the suggested solutions. As in the previous section,
they believe much more than companies already operating cross-borders that the harmonisation of national
consumer laws would be beneficial.

The companies not operating cross-border also consider more than the others that the introduction of more

procedures online would make their life easier. This suggested action is even sharing the 1% place with the
more general need to cut red tape at a whopping 94.8%. The two are of course related.
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As more than three fourths of the respondents to the survey are already exporting, the ranking of the
solutions to the obstacles is almost identical to the category of exporting companies.

SUGGESTED SOLUTION USEFUL OR VERY USEFUL | USEFUL DIFFERENCE
(does not sell abroad but | OR VERY | (PERCENTAGE
wants to) USEFUL POINTS)

(sells
abroad)

A training and cooperation mechanism for public

authorities (including local ones) to ensure sufficient 75.20% 58.40% 16.80

knowledge on applicable law

Harmonisation of national regulations on (online)

) 83.70% 68.70% 15.00
consumer protection

Easier cross-border access to liberal professions 70.70% 58.90% 11.80

Administrative simplification for trading goods and

services in other EU Member States by making

. . 94.80% 84.30% 10.50
available a maximum number of procedures through an

online web portal

Take greater account of the impact of new regulations on

o . 90.10% 81.90% 8.20
small and midsized enterprises

Creation of a single point of contact in the home country,

certifying your company’s eligibility to provide services

. fying y P y. g y p” 85.40% 78.00% 7.40

in your home country, in order to facilitate proof of

eligibility in other EU countries

Harmonisation of national regulations and standards

) ] ] ] 84.70% 77.60% 7.10
such as product design and licensing requirements

Stop requiring Al portable document forms for business

) 64.90% 72.00% 7.10
trips abroad
3.5. Comparison between online and offline sellers

62.2% of all online sellers in the questionnaire are service providers, which could suggest that the figures
could be relatively similar to the service provider category. However the percentages suggest that for
instance for the harmonisation of national consumer protection regulations, online selling producers and
service providers share the same views.

Online sellers see even more value than offline sellers do in the creation of an EU-wide repository for public
tenders and the provision of better legal protection in case of breaches in EU law.
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SUGGESTED SOLUTION USEFUL OR VERY | USEFUL OR | DIFFERENCE
USEFUL (Online | VERY USEFUL | (PERCENTAGE
sellers) (Offline sellers) POINTS)

Harmonisation of national regulations
) ) 82.50% 66.20% 16.30
on (online) consumer protection

A single EU-wide repository where you can
enter company data and documentation

required for public tender processes in order 80.10% 70.60% 9.50
to avoid multiple requests for the same

information

Ensure better legal protection before national
and European authorities and courts in case 87.80% 79.00% 8.80
of breaches of EU rules

A standardized EU-wide VAT declaration in
] 83.60% 74.90% 8.70
your native language

Administrative simplification for trading
goods and services in other EU Member
States by making available a maximum 90.90% 82.50% 8.40
number of procedures through an online web
portal

EUROCHAMBRES DECEMBER 2019 Page 19



Business Survey on Single Market Barriers and Solutions

4. Business dealings with obstacles

4.1. General overview of all respondents

Lawyers are clearly the big winners when it comes to issues with obstacles. They are the most relied upon
by all respondents. Chambers of Commerce, with their traditional assistance service role, come in as a
close second.

Most strikingly, doing nothing is a more popular course of action than relying upon SOLVIT, which is the
least popular tool. Only 2.6% answered that it is very likely that they would call upon the service.

Actions when confronted with an obstacle (all respondents)

I get in contact with a lawyer _ 42.2% _

| report the problem to the chamber of commerce in my country _ 41.6% _

| get in contact with an Assist?nce Service (European or national - 37.1% _
evel)

other S 317% [

Idonothing A 19.1% [

I report the problem to SOLVIT 2..% 18.0% _

H Very likely Likely ® Unlikely

4.2. Overview according to company size

The results according to the size of the company are relatively similar for the suggested course of actions.
SOLVIT scores, however, are inversely correlated to company size. The smaller the company, the higher
the chance will be that the company will make use of the SOLVIT system.

Lawyers are still the most chosen option, independently from the size of the company. A close second, and
also independently from the company size, chambers of commerce are considered a reliable reference.

Bigger companies point out that they are more likely to go to a European or national assistance service.

The big companies have more enthusiastically replied that they would take other measures. However, this
study did not ask for precision on this matter.
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What do you do when you LIKELY OR | LIKELY OR | LIKELY OR | LIKELY LIKELY
encounter obstacles when VERY VERY VERY OR VERY OR VERY
making use of your Single LIKELY LIKELY LIKELY (1- | LIKELY LIKELY
Market rights? (answers not (SMEs) (>250 9 (10-49 (50-249
mutually exclusive) employees) | employees) | employees | employees
. . 80.9% 77.4% 81.0% 75.7% 85.9%
| get in contact with a lawyer
0, 0,
I report the problem to .the 74.6% 73.1% 75 1% 73.0% 75.6%
chamber of commerce in my
country
I getin contact with an 0 o
Assistance Service (European 49.6% 53.0% 49.5% 51.0% 48.0%
or national level)
41.5% 58.9% o 0 0
Other 39.3% 39.5% 46.3%
. 30.4% 30.4% 32.7% 33.1% 24.9%
I do nothing
I report the problem to 21.6% 16.4% 24.2% 23.0% 16.9%
SOLVIT
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5.Policy recommendations for the 2019-2024 term

For the European Union to thrive economically in the future, it is important that the main actors responsible
for the prosperity of its workers and citizens, the businesses, are listened to. Let this exactly be the main
objective of this survey: giving a voice to the business who experience the Single Market day in day out.

If anything emerges from the survey results, it is that all businesses, big or small, service providers or
producers, overwhelmingly agree on one point: more Single Market and frictionless trade is a condition sine
qgua non for a more prosperous Europe.

What follows are EUROCHAMBRES’ main policy recommendations for the 2019-2024 legislative term,
which we draw from the survey results.

1. We arein it together : all European institutions need to take ownership of the Single Market

Different studies, and this report is only an addition to the evidence already available, show the benefits
linked to a better integrated Single Market. However, the process has stalled in the recent years and
grandstanding declarations in favour of the Single Market are only counterproductive if they are not
complemented with political support or constructive participation in the law-making process.

While the power of initiative lies with the European Commission, all institutions (ie European Parliament
and Council of the European Union as well) need to do more than only paying lip-service to the
improvement of the Single Market. As underlined in the Commission’s November 2018 Communication
the consensus at the highest political level is not matched in important legislative files by a ‘“political
willingness to adopt the concrete measures that the Commission proposes...” 3

2. All Member States should respect the current rules: rule of law

The implementation, application and enforcement of the existing rules should be considered as a
key priority and take centre-stage at EU level in order to foster trust among business in the different
Member States. 83% of the surveyed enterprises ask for an improved implementation of EU law, among
others via more cooperation between Member States and EU Commission on enforcement. 60.8% would
support a training and cooperation mechanism for public authorities.

A proper use of infringement proceedings can only contribute to a greater adherence of all Member
States to the Single Market rulebook. As per December 2018, the Single Market Scoreboard! indicated that
there were 692 cases pending, with an average of 25 cases per Member State. However, many problems
are not addressed by infringement proceedings, sometimes also for political reasons. In this respect, a better
use of the EU pilot procedure should be considered as it can avoid the use of the time-consuming
infringement procedure.

Companies also need legal certainty for a good business environment. 81.6% of the surveyed companies
ask for better legal protection before national and European authorities and courts in case of breaches of
EU rules. Legal protection must be improved in case of violations of EU law. Administrative bodies and
courts must be trained in EU law and independent from protectionist policy developments. Administrative
and court proceedings must be fast and (cost-)efficient.

All enterprises but particularly investors need legal protection. There must be improvements of
investment protection under EU law. However, national legal protection is not effective everywhere, as
proven by international rule of law indices and even reports from the EU Commission (duration of
proceedings, arbitrary official decisions, corruption, etc.). Some national administrations and sometimes

13 https://ec.europa.eu/transparency/reqdoc/rep/1/2018/EN/COM-2018-772-F1-EN-MAIN-PART-1.PDF
14 https://ec.europa.eu/internal_market/scoreboard/performance by governance tool/infringements/index en.htm
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even courts are not sufficiently independent, with discrimination and unfair treatment increasing rather than
decreasing in the light of protectionist tendencies. Investors from third countries, on the other hand, can
avail themselves of investment protection agreements (provided these have been concluded) and are
therefore in a better position than EU investors.

A functioning constitutional state is the basis for a functioning economy and indispensable for a positive
business and investment climate in the Single Market. Against the background of increasingly protectionist
and nationalist tendencies (e.g. introduction of taxes that mainly affect foreign investors, high fines for
marginal infringements with simultaneous omission of suspensive effect when appeals are lodged,
promotion of national products) and a legal protection system that functions only to a limited extent in some
EU Member States, the Single Market itself is put in question. What is needed is an accelerated procedure
and interim measures to deal with infringements in combination with more transparency of complaints
with regards to the Single Market.

3. Thefocus should remain on the reduction of complexity in cross-border trade through
better information online and digitalisation

Particularly SMEs need better information concerning all necessary procedures and formalities to operate
in another EU country (86.5% of all companies surveyed). To a certain extent, the Single Digital Gateway
(SDG) will be delivering on the businesses’ request to have more procedures available online as well as
more structured information on the requirements to fulfill when trading cross-borders. However the SDG is
yet to be implemented: the Commission and the Member States need to engage to achieve a fast
improvement of the Your Europe Portal. On the long term the list of administrative procedures covered by
the SDG should be extended: 85% of the companies surveyed request administrative simplification for
trading goods and services in other EU Member States by making available a maximum number of
procedures through an online web portal.

Digitalisation should be used to make it easier for companies to use the Single Market. We urge the
lawmakers to already think ahead of how it can be further built upon, taking into consideration
pledges made in the Tallinn Declaration on eGovernement!®. One indication is the “digital-by-default”
principle which should provide businesses with the option to interact digitally with public administrations, if
they chose to. The Commission should further pursue the creation of harmonised and multilingual forms,
and follow-up on some useful ideas contained in the e-card proposal. Any forms resulting from this could
be integrated in the “Points of Single Contact” and the future “Single Digital Gateway”. Digital accessibility
goes hand in hand with the first principle. In order to reduce the administrative complexity and burdens for
companies, law-makers should always keep in mind the once-only principle as well. In this sense, we urge
administrations to harness digital technologies to the highest degree possible in order to reduce bureaucracy
for companies.

The role and the resources of the Enterprise Europe Network should be ramped up in order to provide
more individual advice on the often complex EU and national rules for doing business in the Single Market.
Online information and the Single Digital Gateway are welcome, but SMEs need practical help for their
specific business cases.

4. If we had only one wish, let it be this one: move ahead in the Single Market for Services

Productivity growth in the services area is lagging behind vis-a-vis the United States, while the biggest part
of our European GDP is generated by it. Because of a lack of action in this area, there is no doubt that the
past 10 years have been nothing less than a lost decade. Most of all, it is SMEs who are on the losing end
of the lack of reforms and general inactivity. The survey results show that service providers

15 http://ec.europa.eu/newsroom/document.cfm?doc_id=47559
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overwhelmingly perceive higher barriers to trade than producers. This cannot come as a surprise to
anyone.

Service providers need easy access to information and complete administrative procedures online.
While both these needs should have been insured by the Points of Single Contacts, brought to life through
the Services Directive, all Member States have been sent letters of formal notice in June 2019 in order to
comply with their obligations. EUROCHAMBRES welcomes the Commission’s initiative to activate such
infringement proceedings, but above all it shows the lack of commitment in the services area. However,
business also supports the creation of a single point of contact in the home country, certifying the
company’s eligibility to provide services in their home country, in order to facilitate proof of eligibility in other
EU countries.

Because infringement proceedings usually take several years to be concluded, an approach whereby new
national legislation is vetted on its compliance with European law in an ex ante fashion is highly
desirable. Usually as well, small companies have already adapted their offerings to non-EU compliant rules
before an infringement proceeding is launched. In other cases they decide to forego the opportunity to export
to another EU market, in effect sustaining the borders between countries. The Technical Regulation
Information System (TRIS) for goods and Information Society Services allows market participants to be
informed about national legislative changes before enactment. A similar system should be put in place for
services.

5. National champions are great but let’s start with a better suited legal framework to the
needs of SMEs

As can be expected, a great majority of businesses and particularly SMEs are looking favourably to
measures aimed at cutting red tape e.g. extensive reporting, information or documentation
obligations (91,2%) and taking better into account their needs in the law-making process (82,5%).
The inclusion of an SME test in the Commission Impact Assessments is as such a laudable obligation, but
the Regulatory Scrutiny Board should ensure that these tests are executed with full respect of the own
internal Commission guidelines.

Our last SME benchmark test from 2017 pointed out that despite the strong emphasis by the Juncker
Commission on better regulation and on the economic importance of SMEs, less than one-third of the
analysed Impact Assessments performed the SME test to a satisfactory level.

We urge the lawmakers, especially with regards to upcoming legislation with regards to e-commerce to keep
in mind that small online providers can be heavily affected by even small legislative changes.

6. Because the Single Market is not yet what it should be, let’s boost the capacity of problem
solving services like SOLVIT

The case for SOLVIT, the service that allows companies to lodge a complaint when a foreign government
misapplies European law, is of great added value. At least, it is in theory and for the ones who know it. The
figures of the report demonstrate that the tool, independently from its effectiveness, is the least resorted to
tool when a business is confronted with an infringement of its Single Market rights.

Not only should the centres be better resourced, a crucial condition for their success is the
appropriate creation of awareness. Today, chambers already play a role in assisting companies to notify
their problems with SOLVIT, thereby inflating the number of cases presented to SOLVIT.

16 http://www.eurochambres.eu/content/default.asp?PagelD=1&DoclD=7733
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More can also be achieved with the data collected by the SOLVIT centres. Unresolved but well-founded
cases could be the perfect starting point for the Commission to investigate specific cases more into depth
and if needed, launch infringement proceedings.

7. How to make it unnecessarily difficult for businesses sending employees on business trips:
the Al Portable Document

The bigger a company becomes, the more it will have to send employees abroad for business trips and the
more Al documents will have to be filed. Bigger companies, which are more likely to operate abroad,
struggle much more with this bureaucratic obligation. This issue, was by far the most commented upon
by companies from all sizes. The current situation is clearly not sustainable and requires the law-makers
to come up with a solution in the negotiations in the dossier on the coordination of social security systems.

8. Harmonisation can be beneficial, but only if done correctly

In principle, harmonisation can be a great driver for the creation of a level-playing field. 77.5% of
businesses surveyed would consider a harmonisation of national regulations and standards such as product
design and licensing requirements as useful.

There have however been several initiatives in the previous term, where the added value for businesses
was rather limited. An unfortunate example is the geoblocking Regulation which will make companies even
more confused about different national laws they will be confronted with in case of a dispute with a
consumer. The revision of the Consumer Protection laws (the so-called Omnibus Directive) will not resolve
the legal fragmentation between countries. These two examples, presented as successes for the
consumers, will not lead to a more integrated Single Market, more choice for consumers or opportunities for
businesses. We therefore call upon the legislators to commit to essential quality principles. The principle of
mutual recognition, combined with targeted harmonisation should be used to overcome regulatory barriers
created by minimum harmonisation or absence of EU rules.

We are in favour of more maximum harmonisation, on the condition that proposals are balanced for all
players involved and do not create additional red tape. We therefore urge the Commission to uphold the
principles that proved to be effective and future-proof, such as the country of origin principle and Internal
Market clause embedded in the e-commerce Directive.

+++

This paper has been produced by EUROCHAMBRES, the Brussels-based Association of European
Chambers of Commerce and Industry.

For further information about this policy paper please do not hesitate to contact:
Mr. Erwan Bertrand, Head of Single Market Policy

bertrand@eurochambres.eu
Direct phone: 32 (0)2 282 08 67

EUROCHAMBRES is the sole European body that serves the interests of every sector and every size of
European business and the only one so close to business. EUROCHAMBRES represents nearly 20 million
enterprises in Europe — 98% of which are SMEs — through members in 44 countries and a European network
of 1700 regional and local Chambers.

For more information on EUROCHAMBRES please visit: http://www.eurochambres.eu

ASSOCIATION OF EUROPEAN CHAMBERS OF COMMERCE AND INDUSTRY
Chamber House, Avenue des Arts, 19 A/D « B - 1000 Brussels * Belgium

* Tel +32 2 282 08 50 « Fax +32 2 230 00 38 * eurochambres@eurochambres.eu * www.eurochambres.eu



mailto:bertrand@eurochambres.eu
http://www.eurochambres.eu/

Business Survey on Single Market Barriers and Solutions

ANNEX

Dataset details

Total sample: 1107 businesses
Geographical coverage: 27 EU Member States (excl. UK)
Breakdown (type): 507 producers (45.8%) and 600 Service

Providers (54.2%)

Breakdown (employees): 110 9: 346 (31.3%)

10 to 49: 266 (24.0%)

50 to 249: 257 (23.2%)
250 or more: 238 (21.5%)

EU single market activity: My company does business in one or more
other EU countries: 854 (77.1%)

My company does not do business in any
other EU country, but would like to: 99 (8.9%)
My company does not do business in any
other EU country and has no plans to do so:
154 (13.9%)

My business sells products and/or Yes: 336 (30.4%)
services online: No: 771 (69.6%)

The survey ran from 2 September until 2 October 2019 and all answers were given on
an anonymous basis.
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Ranking of 16 suggested obstacles in the Single Market

a. Rating of obstacles in function of type of activity

1. Complex administrative 0 0 17 o
procedures 79.5% 80.6% (2 78.0% (1
2. Different national service rules 71.6% 81.2% (1)*® 59.9% (6)
3. InacceSS|b|I|ty.to information on 69.1% 70.8% (3 67.1% (3
rules and requirements —
4. Different national product rules 67.0% 64.8% (5 69.4% (2
5. lefer.ent contractual/legal 65.6% 67.6% (4 63.3% (4
practices —
6. Concerns about resolving
commercial or
admlnlstratlve.dl'spl'Jtes, also 60.5% 63.3% (6) 57.1% (9)
because of deficits in legal
protection before national or
European authorities and courts
7. Differing VAT procedures 60.4% 64.3% (7) 55.9% (10)
8. Insufficient legal/financial
|nfo'rmat|on about potentlal 58.9% 59.7% (8) 57.9% (7)
business partners in other
countries
9. Problems/uncertainties in posting
workers temporarily to another 58.1% 56.7% (11) 60.0% (5
country
10. Issues related to payment 57 4% 57.2% (10) 57.7% (8)
recovery
11. Non-VAT related taxation issues 54.2% 59.0% (9) 48.1% 11)
12. Discrimination of foreign 41.4%
enterprises by legislation or 46.8% 51.3% (12) '
. - (12)
national authorities
13. Difficulties in the recognition of
profgssmnal quallfl_catlons and/or 42 204 44.7% (15) 30.29% (15)
meeting other requirements to
access a regulated profession
14. Arbitrary public procurement o o o
practices 38.2% 49.3% (13) 33.9%(13)
15. leferences_ln national (online) 36.3% 44.7% (14) 26.2% (16)
consumer rights
16. Language barriers 35.8% 38.1% (16) 33.2% (14)

17 The figures in brackets indicate the ranking of a specific obstacle for a category of respondents.
18 The five most significant obstacles for each category are underlined
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Complex
administrative
procedures

79.5%

78.0% (1)

84.9% (1)

80.5% (1)

77.6% (1)

75.0% (1)

Different
national
service rules

71.6%

70.4% (2)

75.5% (2)

66.5% (6)

67.4% (2)

63.9% (5)

Inaccessibility
to information
on rules and
requirements

69.1%

69.7% (3)

66.8% (5)

75.4% (3)

67.0% (3)

64.9% (4)

Different
national
product rules

67.0%

66.0% (5)

70.4% (4)

77.7% (2)

66.2% (4)

65.0% (3)

Different
contractual/leg
al practices

65.6%

66.4% (4)

62.7% (6)

70.9% (4

61.0% (8)

65.8% (2

Concerns
about resolving
commercial or
administrative
disputes, also
because of
deficits in legal
protection
before national
or European
authorities and
courts

60.5%

62.4% (7)

53.0% (9)

67.2% (5

61.5% (7)

57.1%
(10)

Differing VAT
procedures

60.4%

59.7% (9)

63.0% (7)

61.7% (8)

57.5% (9)

59.4% (8)

Insufficient
legal/financial
information
about potential
business
partners in
other countries

58.9%

63.6% (6)

41.4%
(13)

65.1% (7)

63.7% (6)

61.2% (6)

Problems/unce
rtainties in
posting
workers
temporarily to

58.1%

53.4%
(11)

75.3% (3

53.1%
(11)

50.0%
(10)

57.4% (9)
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another
country

10. Issues related
to payment

recovery

57.4%

61.3% (8)

42.7%
(10)

59.2%
(10)

64.3% (5

61.1% (7)

11. Non-VAT
related taxation
issues

54.2%

54.0%
(10)

54.9% (8)

49.4%

60.7% (9) 1)

49.4%
(11)

12. Discrimination
of foreign
enterprises by
legislation or
national
authorities

46.8%

48.2%
(12)

41.9%
(11)

52.3%
(13)

46.5%
(12)

44.2%
(12)

13. Arbitrary public
procurement
practices

38.2%

40.8%
(14)

28.0%
(15)

46.3%
(15)

35.4%
(15)

39.0%
(13)

14. Difficulties in
the recognition
of professional
qualifications
and/or meeting
other
requirements
to access a
regulated

profession

42.2%

42.4%
(13)

41.3%
(12)

52.9%
(12)

34.8%
(14)

36.4%
(14)

15. Differences in
national
(online)
consumer

rights

36.3%

39.5%
(15)

23.7%
(16)

50.1%
(14)

31.9%
(16)

33.5%
(15)

16. Language
barriers

35.8%

36.5%
(16)

33.5%
(14)

38.6%
(16)

37.6%
(13)

32.4%
(16)

c. Rating of obstacles in function of cross-border activities

1. Complex administrative
procedures

79.5%

79.3% (1

74.8% (1

87.8% (1

2. Different national
service rules

71.6%

70.4% (2

70.8% (2

81.9% (2

3. Inaccessibility to
information on rules
and requirements

69.1%

68.6% (3

65.1% (4

79.4% (4

4. Different national
product rules

67.0%

68.4% (5

57.2% (8)

69.1% (7)

EUROCHAMBRES

DECEMBER 2019

Page 29



Business Survey on Single Market Barriers and Solutions

Different
contractual/legal
practices

65.6%

63.5% (4

67.8% (3

80.0% (3

Concerns about
resolving commercial
or

administrative disputes,
also because of deficits
in legal protection
before national or
European authorities
and courts

60.5%

58.2% (8)

64.1% (5

75.2% (6)

Differing VAT
procedures

60.4%

60.3% (6)

57.0% (9)

66.3% (9)

Insufficient
legal/financial
information about
potential business
partners in other
countries

58.9%

57.0% (9)

57.4% (7)

17.7% (5

Problems/uncertainties
in posting workers
temporarily to another
country

58.1%

60.2% (7)

49.3% (12)

54.2% (15)

10.

Issues related to
payment recovery

57.4%

55.3% (10)

62.8% (6)

67.7% (8)

11.

Non-VAT related
taxation issues

54.2%

52.4% (11)

56.8% (10)

64.9% (10)

12.

Discrimination of
foreign enterprises by
legislation or national
authorities

46.8%

45.1% (12)

47.5% (15)

61.1% (11)

13.

Arbitrary public
procurement practices

38.2%

34.1% (14)

48.2% (14)

58.3% (13)

14.

Difficulties in the
recognition of
professional
qualifications and/or
meeting other
requirements to access
a regulated profession

42.2%

39.4% (13)

48.6% (13)

56.8% (14)

15.

Differences in national
(online) consumer
rights

36.3%

30.8% (16)

52.1% (11)

60.5% (12)

16.

Language barriers

35.8%

32.0% (15)

46.5% (16)

52.6% (16)
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d. Rating of obstacles in function of online selling activity

1. Complex administrative 79.5% 82.4% (1) 78.2% (1)
procedures
2. Different national service rules 71.6% 74.2% (2) 70.3% (2)
3. InacceSS|b|I|ty_to information on 69.1% 71.6% (3) 68.0% (3)
rules and requirements
4. Different national product rules 67.0% 71.0% (4) 65.2% (4)
5. lefer_ent contractual/legal 65.6% 67.2% (5) 64.9% (5)
practices
6. Concerns about resolving
commercial or
admlnlstratlve_dl_spl_Jtes, also 60.5% 61.1% (8) 60.2% (6)
because of deficits in legal
protection before national or
European authorities and courts
7. Differing VAT procedures 60.4% 65.0% (6) 58.4% (8)
8. Insufficient legal/financial
information about potential
business partners in other 58.9% 62.4% (7) 57.3% (9)
countries
9. Problems/uncertainties in
posting workers temporarily to 58.1% 56.3% (11) 59.0% (7)
another country
10. Issues related to payment 57 4% 60.8% (9) 56.0% (10)
recovery
11. Non-VAT related taxation issues 54.2% 58.5% (10) 52.2% (11)
12. Discrimination of foreign
enterprises by legislation or 46.8% 53.9% (13) 43.7% (12)
national authorities
13. Arbitrary public procurement
practices 38.2% 42.6% (15) 36.2% (14)
14. Difficulties in the recognition of
professional qualifications
and/or meeting other 42.2% 46.2% (14) 40.4% (13)
requirements to access a
regulated profession
15. leferences_ln national (online) 36.3% 56.2% (12) 27.5% (16)
consumer rights
16. Language barriers 35.8% 40.4% (16) | 33.9% (15)
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Ranking of 16 suggested solutions to obstacles in the Single Market

a. Rating of solutions to obstacles in function of type of activity

1. Cutting red tape e.g.
extensive reporting,

) ) 91.2% 89.9% (1)*° 92.7% (1)
information or
documentation obligations
2. Better and clearer
information on a single EU
online portal in different 86.5% 85.7% (2)%° 87.3% (2)

languages concerning all
necessary procedures and
formalities to operate in
another EU country

3. Administrative simplification
for trading goods and
services in other EU Member
States by making available a 85.0% 85.4% (3 84.5% (4
maximum number of
procedures through an
online web portal

4. Improved implementation of
EU law via more cooperation

between Member States and 83.0% 81.4% (5 85.0% (3
EU Commission on
enforcement
5. Take greater account of the
impact of new regulations on 82.5% 85.1% (4 79.5% (7)

small and midsized
enterprises

6. Ensure better legal
protection before national
and European authorities 81.6% 81.2% (6) 82.2% (5
and courts in case of
breaches of EU rules

7. Creation of a single point of
contact in the home country,
certifying your company’s
eligibility to provide services
in your home country, in
order to facilitate proof of

78.2% 78.5% (7) 77.9% (8)

19 The figures in brackets indicate the ranking of a specific solution to an obstacle for a category of respondents.
20 The five most useful solutions to obstacles for each category are underlined
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eligibility in other EU
countries

Harmonisation of national
regulations and standards
such as product design and
licensing requirements

77.5%

74.5% (11)

80.8% (6)

A standardized EU-wide VAT
declaration in your native
language

77.5%

77.1% (8)

77.9% (9)

10.

Increased action against
national measures that make
it more difficult for foreign
companies than domestic
ones to establish themselves
on their local market

75.0%

75.2% (9)

74.9% (10)

11.

A single EU-wide repository
where you can enter
company data and
documentation required for
public tender processes in
order to avoid multiple
requests for the same
information

73.5%

74.2% (12)

72.7% (11)

12.

Harmonisation of national
regulations on (online)
consumer protection

71,2%

74.9% (10)

66.6% (13)

13.

Stop requiring Al portable
document forms for
business trips abroad

70.2%

68.3% 13)

72.6% (12)

14.

Easier cross-border access
to liberal professions

61.5%

67.7% (14)

54.3% (15)

15.

A training and cooperation
mechanism for public
authorities (including local
ones) to ensure sufficient
knowledge on applicable law

60.8%

63.4% (15)

57.6% (14)

16.

Creation of an online
calculator which helps to
calculate the salaries of
posted workers

51.2%

52.4% (16)

49.8% (16)
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b. Rating of solutions to obstacles in function of amount of employees

1. Cutting red tape
e.g. extensive
reporting,
information or
documentation
obligations

91.2% 90.6% | 93.4% | 89.9% | 89.8% | 92.3%(1)
(1) (1) (1) (1)

2. Better and clearer
information on a
single EU online
portal in different

La(.)nngcue??]ier?g all 86.5% 86.3% 86.8% 87.2% 85.4% 86.2%
necessary 3 2 (3) 4 @)

procedures and
formalities to
operate in another
EU country

3. Administrative
simplification for
trading goods and
services in other

EU Member States 0 o . . . .
by making 85.0% 85.9% 81.7% 85.8% 86.1% 85.8%

available a (4) (4) (4) 3) 3)

maximum number
of procedures
through an online
web portal

4. Improved
implementation of
EU law via more
cooperation 83.0% 83.3% 82.4% 81.4% | 84.7% 84.2%
between Member (5) 3) (6) (5) 4)
States and EU
Commission on
enforcement

5. Take greater
account of the

impact of new 82.5% 86.4% | 67.1% | 88.1% | 87.7% | 83.2%
regulations on —_— —=

small and 2 (12) 2 @ O]

midsized
enterprises
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6.

Ensure better
legal protection
before national
and European
authorities and
courts in case of
breaches of EU
rules

81.6%

82.5%
(6)

78.0%
()

84.6%

81.9%
(6)

80.5%
(6)

Creation of a
single point of
contact in the
home country,
certifying your
company’s
eligibility to
provide services
in your home
country, in order
to facilitate proof
of eligibility in
other EU countries

78.2%

77.9%
(7)

79.3%
(7)

79.4%
(7)

76.6%
(8)

77.3%
(8)

Harmonisation of
national
regulations and
standards such as
product design
and licensing
reguirements

77.5%

77.5%
(8)

77.1%
(11)

77.7%
(8)

76.1%
©)

78.8%
(7)

A standardized
EU-wide VAT
declaration in your
native language

77.5%

76.7%
©)

80.6%
(6)

75.5%
(10)

77.6%
(7)

77.2%
©)

10.

Increased action
against national
measures that
make it more
difficult for foreign
companies than
domestic ones to
establish
themselves on
their local market

75.0%

74.4%
(10)

77.6%
10)

76.1%
(9)

75.1%
(10)

71.4%
(11)

11.

A single EU-wide
repository where
you can enter
company data and
documentation
required for public
tender processes
in order to avoid
multiple requests
for the same
information

73.5%

72.0%
(12)

79.0%
(8)

73.2%
(12)

70.6%
(12)

71.7%
(10)
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12. Harmonisation of
national
regulations
on (online)
consumer
protection

71,2%

72.3%
(11)

66.8%
(13)

75.4%
(11)

74.7%
(11)

65.6%
(13)

13. Stop requiring A1
portable
document forms
for business trips
abroad

70.2%

67.2%
(13)

81.0%
5)

66.0%
(15)

65.1%
(13)

71.1%
(12)

14. Easier cross-
border access to
liberal professions

61.5%

60.9%
(15)

63.8%
(14)

68.5%
(13)

59.7%
(15)

52.1%
(16)

15. A training and
cooperation
mechanism for
public authorities
(including local
ones) to ensure
sufficient
knowledge on
applicable law

60.8%

62.1%
(14)

56.0%
(15)

67.2%
(14)

61.2%
(14)

56.0%
(14)

16. Creation of an
online calculator
which helps to
calculate the
salaries of posted
workers

51.2%

51.3%
(16)

50.6%
(16)

53.5%
(16)

47.4%
(16)

52.5%
(15)

c. Rating of solutions to obstacles in function of cross-border activity

1. Cutting red tape e.g.
extensive reporting,
information or
documentation
obligations

91.2%

91.0% (1

90.2% (1)

94.8% (1)

Better and clearer
information on a single
EU online portal in
different languages
concerning all necessary
procedures and
formalities to operate in
another EU country

86.5%

87.0% (2

79.0% (4)

92.4% (3)
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3. Administrative
simplification for trading
goods and services in
other EU Member States 85.0% 84.3% (3 82.2% (2) 94.8% (1)
by making available a
maximum number of
procedures through an
online web portal

4. Improved implementation
of EU law via more
cooperation between 83.0% 83.6% (4 77.7% (5 86.2% (6)
Member States and EU
Commission on
enforcement

5. Take greater account of
the impact of new 82.5% 81.9% (5 81.3% (3) 90.1% (4)
regulations on small and
midsized enterprises

6. Ensure better legal
protection before national
and European authorities
and courts in case of
breaches of EU rules

81.6% 81.9% (5 76.6% (7) 87.2% (5

7. Creation of a single point
of contact in the home
country, certifying your
company’s eligibility to
provide services in your
home country, in order to
facilitate proof of
eligibility in other EU
countries

78.2% 78.0% (7) 74.5% (9) 85.4% (7)

8. Harmonisation of national
regulations and
standards such as
product design and
licensing requirements

77.5% 77.6% (8) 71.9% (10) 84.7% (8)

9. A standardized EU-wide
VAT declaration in your
native language

77.5% 77.5% (9) 75.7% (8) 80.4% (10)

10. Increased action against
national measures that
make it more difficult for
foreign companies than
domestic ones to
establish themselves on
their local market

11. A single EU-wide
repository where you can
enter company data and 73.5% 73.7% (11) 69.8% (12) 77.3% (12)
documentation required
for public tender
processes in order to

75.0% 76.0% (10) | 66.7% (13) | 79.4% (11)

EUROCHAMBRES DECEMBER 2019 Page 37



Business Survey on Single Market Barriers and Solutions

avoid multiple requests
for the same information

12. Harmonisation of national
regulations on (online)
consumer protection

71,2% 68.7% (13) 77.0% (6) 83.7% (9)

13. Stop requiring Al
portable document forms 70.2% 72.0% (12) 63.1% (15) 64.9% (15)
for business trips abroad

14. Easier cross-border
access to liberal 61.5% 58.9% (14) 70.5% (11) 70.7% (14)
professions

15. A training and
cooperation mechanism
for public authorities
(including local ones) to 60.8% 58.4% (15) 65.0% (14) 75.2% (13)
ensure sufficient
knowledge on applicable
law

16. Creation of an online
calculator which helps to 51.2% 50.8% (16) 50.4% (16) 56.4% (16)
calculate the salaries of
posted workers

d. Rating of solutions to obstacles in function of online selling activity

1. Cutting red tape e.g.

extensive reporting, 91.2% 92.1% (1 90.8% (1
information or -

documentation obligations

2. Better and clearer
information on a single EU
online portal in different
languages concerning all
necessary procedures and
formalities to operate in
another EU country

3. Administrative
simplification for trading
goods and services in
other EU Member States 85.0% 90.9% (2 82.5% (3
by making available a
maximum number of
procedures through an
online web portal

4. Improved implementation
of EU law via more 83.0% 86.1% (5 81.8% (5
cooperation between
Member States and EU

86.5% 88.9% (3 85.4% (2
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Commission on
enforcement

Take greater account of
the impact of new
regulations on small and
midsized enterprises

82.5%

82.6% (7)

82.5% (4

Ensure better legal
protection before national
and European authorities
and courts in case of
breaches of EU rules

81.6%

87.8% (4

79.0% (6)

Creation of a single point
of contact in the home
country, certifying your
company’s eligibility to
provide services in your
home country, in order to
facilitate proof of eligibility
in other EU countries

78.2%

80.0% (10)

77.4% (7)

Harmonisation of national
regulations and standards
such as product design
and licensing
requirements

77.5%

79.5% (11)

76.5% (8)

A standardized EU-wide
VAT declaration in your
native language

77.5%

83.6% (6)

74.9% (9)

10.

Increased action against
national measures that
make it more difficult for
foreign companies than
domestic ones to establish
themselves on their local
market

75.0%

76.4% (12)

74.5% (10)

11.

A single EU-wide
repository where you can
enter company data and
documentation required
for public tender
processes in order to
avoid multiple requests for
the same information

73.5%

80.1% (9)

70.6% (12)

12.

Harmonisation of national
regulations on (online)
consumer protection

71,2%

82.5% (8)

66.2% (13)

13.

Stop requiring Al portable
document forms for
business trips abroad

70.2%

66.5% (13)

71.8% (11)

14.

Easier cross-border
access to liberal
professions

61.5%

64.1% (14)

60.4% (14)

15.

A training and cooperation
mechanism for public
authorities (including local

60.8%

63.0% (15)

59.8% (15)
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ones) to ensure sufficient
knowledge on applicable
law

16. Creation of an online
calculator which helps to 51.2% 50.3% (16) 51.6% (16)
calculate the salaries of
posted workers

Actions in case of obstacles: What do businesses do?

a. Actions in function of type of activity of the business

1. lgetin contact with alawyer 80.1% 80.8% 79.2%
2. lreport the.problem to the chamber of 74.3% 73.6% 75.1%
commerce in my country
3. lgetin contact with an Assistance
Service (European or national level) 50.3% 50.1% 50.5%
4. Other 44.9% 41.6% 49.0%
5. Ido nothing 30.4% 31.8% 28.8%
6. |reportthe problem to SOLVIT 20.6% 26.0% 14.1%

b. Actions in function of size of the business

1. lgetin contact with 80.1% 80.9% 77.4% 81.0% | 75.7% | 85.9%
a lawyer

2. lreport the problem
to the chamber of 74.3% 74.6% 73.1% 75.1% 73.0% 75.6%
commerce in my
country

3. lgetin contact with
an Assistance
Service (European or 50.3% 49.6% 53.0% 495% | 51.0% | 48.0%
national level)

4. Other 44.9% 41.5% 58.9% 39.3% | 39.5% | 46.3%
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5. I do nothing 30.4% 30.4% 30.4% 32.7% | 33.1% | 24.9%
6. |reportthe problem 20.6% 21.6% 16.4% 24.2% | 23.0% | 16.9%
to SOLVIT
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